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Introduction:

Embark on a captivating journey where strategic optimization turned the tide
for our client, a seller of flavoring extracts on Amazon. Witness an
extraordinary 304% increase in conversion rates, transforming the product
from an underperformer to a sales powerhouse. In this case study, discover
the innovative tactics employed to breathe new life into the listing, making it a

beacon for those looking to elevate their Amazon game.

Challenges:

The product faced a daunting challenge with a meager 5% conversion rate. A
comprehensive audit revealed unappealing images, lackluster SEO, and a
ranking juice of 524,900, paling in comparison to competitors with six to seven
figures. The absence of a brand story and lifestyle images in Enhanced Brand
Content (EBC) further hindered the product's potential. Alt text in the image

backend was nonexistent.
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Strategic Approach:

To tackle these challenges head-on, we devised a multifaceted strategy aimed at resonating with the target audience and

optimizing every facet of the listing.

e Buyer Persona Understanding:

Conducted a detailed review and sentiment analysis to identify the buyer's persona, understanding their pain points

and aspirations.
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Products Search Terms  Insights  Trends

Customer Review Insights

Meed Help? Watch Tutorial

Last updated on 11252023

Positive Review Snippets

Taste-Overall
Cuality-Owverall
Value For Money

Ingredients-Cverall

Smell

Flavor

As Advertised/Claimed
Well Within Expiration

Correct Size

Vegan/Organic

Customer Review Insights

Topic % Mentions

25.54%

19.26%

16.95%

5.89%

5.30%

5.24%

2.78%

2.33%

1.51%

1.28%

Review snippets pertain to data collected in the last 6 months.
Based on customer ratings with text reviews for products in the Niche.

Review Snippets

"Great taste.”, "Taste delicious”, "Tasty."

"Very good guality.”, "High quality.”, "great quality”

"great value.”, "Fair price.”, "The price is right”

"This product is amazing for any recipe.”, "This stuff is stronger, higher quality, and absolutely delicious.”,
“Loved this bc it only had 2 ingredients.”

“smells delicious.”, "nice aroma.”, "THE SCENT IS FANTASTIC.”

"The flaveor is strong”, "Flavor is acceptable”, "Matural flavors?37”

"Exactly what | needed.”, "Exactly as advertised.”, "Just what | needed.”

"Good expiration date.”, "Long shelf life.”, "will last a long time.”

"Love the size”, "l like the size”. "l likes size”

"Flus, it's erganic.”, "Excellent non GMO vanillal.", "ASIDE FROM ACTUALLY USING VANILLA BEANS
THIS IS THE BEST | HAVE TRIED - AND IT'S ORGANIC!"

Megative Review Snippets

Review snippets pertain to data collected in the last 6 months.
Based on customer ratings with text reviews for products in the Niche.

Topic

Taste-Owverall

Flavor

Value For Money

Smell

Ingredients-Owverall

Quality-Cwverall

Dilute/Watery

Alcohol Content

Comfort

Sweetness

“oMentions

25.18%

12.87%

12.47%

7.61%

4.58%

4.50%

4.14%

3.30%

1.445%

1.35%

Review Snippets
“not a good taste.”, "has a temrible afteriaste.”, "It tastes terrible.”
"Mo flavor.”, "No Flavor.”, "Lack of flavor”

"Kinda pricey,”, "very expensive.”, "A bit more expensive”

“Smells odd”, "Smells like chemicals", "The smell.”

“"some not healthy ingredienis.”, "Very bad ingredients.”, "Ingredients - product not as advertized.”

"Mot the CQuality | expected.”, "Very Poor Quality.", "Very bad qualityl”

"Watered down.”, "It's so thin and watery.”, "Watered down.”

"Strong alcohol.”, "Heavy alcohol.”, “this has hidden alcohol in it”

"Hard to open.”, "l can not open itl", "Can't even open.”

“It's all sugar.”", "sugary flavored waterllll”, "Too much sugarl.”
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[ Customer Profile

Who

Homemaker (22%)

Baker (15%)

Chef (10%])

E Usage Scenario
Topic

Baking Essenti...
Cooking Recip...

lce Cream Ma...
Everyday Use

Dessert Prepa...

Topic

Desire For lm...
lssues With Pr...
Meed For Bett...
l=sues With Pr...

Desire For Bet...

Candy making {13%)

Percent

29%

# ~Customer Expectation

Percent

Baking (<44%)

Cooking (22%5)

- 2

Where What
Home (G8%) Baking (<44%a)
Bakery (5%)] Candy making {179%)

Restaurant (39&) Flawaring drinks {13%)

Reason ag
The product is essential for baking, especially f...
Users hawve found the product to be versatile a...
Customers enjoy using the product in making ...
The product is highly valued for its everyday u...
Customers appreciate the product for its versa...
Reason 28

Customers have expressed a desire for an impr...
Customers have expressed concerns about the...
Customers have expressed a desire for more a...
Customers have reported issues with the prod...

Customers wish for quicker dispensing of the ...

d9 Pros

Topic

Great Flavor

Pleasant Aroma

Tasty
Complex Flaw...

Suitable For B...

LF Cons
Topic

Poor Taste
Lack Of Flavor
Artificial Taste
Bad smell

Mot Authentic

12%

7%

7%

= Purchase Motivations

Topic

Great Flavor

Great Valus

Good Price Q...

Ideal For Dess...

Cuzlity Aroma

Percent

Intelligent Review Analysis Cnly a few reviews were analyzed. If you need a more comprehensive analysis with multiple dimensions, please upgrade to Full Insights

Reason

Customers love the flavor of the extract. They f...
Customers love the pleasant aroma of the extr...
Users find the product to have a true vanilla fla...
Users enjoy the complex flavor profile of the e...

Users find the product to be of great size for b...

Reason

Customers are not satisfied with the taste of th...
Users have expressed dissatisfaction with the fl...
Users hawve expressed dissatisfaction with the a...
Customers have complained about a bad or ra...

Customers have expressed dissatisfaction with ...

FReason

Customers love the flavor of the products, esp...
Customers believe the products offer great val...
Customers are satisfied with the price-guality r...
Customers find the products great for making ...

Customers appreciate the guality of the aroma...

oo
oo

oo
oo

oo
oo

e Compelling NLP Optimization:

Crafted a compelling NLP (Natural Language Processing) title, bullets, description, and image content to

emotionally connect with buyers, addressing their specific needs and desires.
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Keyword Optimization:
Utilized extensive keyword research, including insights from search query performance and competitor analysis.

\/

Incorporated high search volume and high-converting keywords to boost visibility and relevance.

SEO Ranking Boost:

Elevated the listing's ranking juice from 824,900 to an impressive 5,310,209, surpassing competitors and capturing a
larger audience.
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- The Ultimate

WVanilla Extract for
Your Culinary
Creations: Dolce
Foglia's vanilla
essence is perfect
for adding a touch
of sophistication to
yvour desserts,
baked goods,
beverages, and
more. Enhance the
flavor of recipes
and create culinary
masterpieces with

s Pl o rdre e -

2,310,209

WVisit Listing Builder
to Improve Your
Bullets

16 (11% MKL)
SWV-659,764
(70%)

.

- Qur Madagascar
Bourbon Pure
Vanilla Extr]...]

- Family owned and
operated for over a
cen[...]

- Our Vanilla Beans

- Made with Pure
Vanilla Extract and
all n[...]

- Concentrated,
bake and freeze
proof blen[...]

- No Artificial are hand-selected
Colors or Flavors. from[.._]
Note: CJ[...]

- QOur Small Batch,
Cold Process
preserves [...]

- Non-GMO, Gluten
Free, Corn Syrup

CFr;eﬁee'in{ﬁ_ -llh e - All-Natural,
USA Allergen-Free,

Non-GMO Proj[..-]

6 (4% MKL)
SV613,191 (65%) SWV615,017 (66%) SWV:630.408 (67%) SV5626.962 (67%) SV 562. 441 (60%) SV 579.437 (62%) sv:s*ley

7 (5% MKL)

- PURE VANILLA - ENJOY PURE

EXTRACT: FLAVOR - Are you
Enhance the looking for [...]

flavor[...] - 100% NATURAL
- PREMIUM FLAVORING

INGREDIENTS:
Our Madagascar van|...]
vani[...] - HIGHLY
- FROM BEAN TO CONCENTRATED
BOWL: Bourbon - Vanilla Food

EXTRACT - Qur

vanilla beans|...] flavol[...]

- DEDICATED TO - WIDE
QUALITY: Our APPLICATION -

baking extract]...] Upgraded

- FIND YOUR

&A% ol T e

3,409,315

technology m[...]

A T BT T A S T s Tl

BOC9J48P6M

10 (7% MKL) 9 (6% MKL)

- Made using only
the finest
ingredients- [._.]

- Mazeyflavor is a
true flavor that
enhances-[___]

- Bake away and
Impress you friends

- From the finest
imported vanilla
beans i[...]

- Organic vanilla
extract is great for

and fa[...] any[..]
- Our flavor - Add a tablespoon
gaurantees to your family's
superior [...] secret[...]

- Enhance the
flavor of sweet and
savory djf...]

3,299,948/ 1,390,903 1,788,913 1

- Made »
pre

INgre

- Feat
vanill

- Provwic
that wor
free

- A siap
professic
ar

- Perfect
cakes,
O

BO94XSPOQF

6 (4% MKL) 5 (3% MKL)
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e Brand Story Integration:
Infused the listing with a captivating brand story, fostering trust and creating a meaningful connection with potential

customers.
¢ Premium Enhanced Brand Content (EBC):
Upgraded from basic EBC to premium, featuring beautiful carousel module imagery highlighting every product fea

ture and benefit.

Introduced lifestyle imagery, allowing customers to envision themselves using the product. Included an inspiring recipe,

adding value and motivation for customers to make a purchase.
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BEFORE

FLAVORING FOR
FOOD & BEVERAGE

Press pie crust into a 9-inch tart pan and
prick the bottom with a fork. Bake for 15

L T minutes with weights, then remove and
bake for an additional 10-15 minutes. Heat
milk and vanilla, let vanilla steep for 10

minutes. In a large bowl, whisk egg yolks, = X T N
Bean 2
1 DOLCE FOGLIA VANILLA BEAN, SPLIT AND

sugar, cornstarch, and salt. | 'l‘al't SCRAPED (OR 1 TSP DOLCE FOGLIA

'ORGANIC, NATURAL AND ARTIFICIAL,
Serving size: 1slice (calories: 397) OR OIL SOLUBLE VANILLA) %
Prep 30 minutes 4 LARGE EGG YOLKS 2/3 CUP GRANULATED SUGAR

Chill time: 2 hours /4 CUP CORNSTARCH  1/4 TSP SALT

Yield: 8 servings 2 TBSP UNSALTED BUTTER, SOFTENED

T

,
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DDESSCILS -

+

Satisfy your sweet tooth with the
irresistible taste of vanilla-infused

rammery = Srpwr-w = lare g
desserts.
Perfect for sorbets, granita, frostings,
"~ fondues, mousses, puddings,
icecreams, custards, candies :: S By
i L ' i i

About Us

DOLCE FOGLIA

Vanilla
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Video Integration:

Added a compelling video to the Premium A plus, harnessing the proven

effectiveness of video marketing.
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“Memiories-

Dolce Foglia's Flavors Bring
A

Leveraged the video to showcase the product in action, further

engaging and convincing potential buyers.
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at Map Groups
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= s | Heatmapping for Image Optimization:

Utilized heatmaps to analyze customer interaction with images.

,:_'? Lirk Acooust

&) User Setings

Tested and optimized images based on heatmapping insights to enhance

visual elements that attract and engage potential buyers.
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Question-Answer Keyword Integration:
Filled the question-answer section with important keywords relevant to

the product and customer queries.

Ensured that the Q&A section served as an additional opportunity to

embed valuable keywords for improved search visibility.




Results:
The results were nothing short of remarkable.

% Conversion

@ g @ Rate Surge:

Soared from 5% to

an impressive 23%,
marking a
staggering 304%
INCcrease.

SEO
C Dominance:

Ranking juice
skyrocketed from

824,900 to
5,310,209,

outshining competitors
and capturing a larger
share of the market.
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Reporting Range

BEFORE

signalytics

Select week

Weekly W Week 19 | 2023-05-07 - 2023-( ~ Apply Generate Download
% Hide Filters
Brand ASIN Search
- Refine results Clear Filters
Displaying 10 of 27 columns Customize Columns (27)
Search Funnel - Impressions @ Search Funnel - Clicks (& Search Funnel - Cart Adds & Search Funnel - Purchases @
ASIN, Price Click Rate Search Conversion
ASIN Title @ : Category @ Impressions ¥ (Median) ¥ Clicks Joi (CTR) Vo Cart Adds N Purchases ¥ Traffic Sales b © Rate Vo
- - - —— - - S .- - 1,405 $14.95 17 1.21% 1 1 $14.95 5.88%
Page | 1 of 1 < 1 2 View 25 rows W
Help  Program Policies English Download the Amazon Seller mobile app © 1999-2023, Amazon.com, Inc. or its affiliates
Reporting Range Select week
Weekly . Week 20 | 2023-05-14 - 2023 Apply Generate Download
" Hide Filters
Brand ASIN Search
,,. Refine results Clear Filters
Displaying 10 of 27 columns Customize Columns (27)
Search Funnel - Impressions & Search Funnel - Clicks @ Search Funnel - Cart Adds @ Search Funnel - Purchases &)
ASIN, Price Click Rate Search Conversion
ASIN Title @ . Category @ : Impressions Jood (Median) Jo: Clicks €t (CTR) Joi Cart Adds N Purchases €t Traffic Sales “ : Rate Jod
- - e - - - - -—— - - - 6,737 $14.95 63 0.94%, 24 15 $224.25 23.81%
Page | 1 of 1 < 1 ¥ View 25 rows W
Help  Program Policies English  w Download the Amazon Seller mobile app © 1999-2023, Amazon.com, Inc. or its affiliates




Conclusion:

This case study stands as a testament to the transformative power of strategic optimization. By delving
deep into the buyer's mindset, implementing NLP strategies, optimizing keywords, and enhancing the
overall content, our client achieved unprecedented success on Amazon. The integration of a compelling
brand story, premium EBC, and impactful video content further solidified the product's position as a top

choice for consumers.
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Let's discover ways to
support your goals!

Book a Free Call Now!



